
 

Application for the Sustainable Travel Awards 2020: bookdifferent.com 
 

1. What is the objective, content, method and timeline of the initiative? 
 

As a mission-driven company, bookdifferent.com constantly aims to 
accelerate the transition towards a more sustainable travel sector. Lately, we 
have noticed a shift especially in the supplier side of the market, with growing 
awareness of the need for responsible practices in the tourism industry. After 
7 years of experience, we are now evolving more towards a green data-
organization. Using our ever-growing database of 2 million hotels, of which 
14,000 are certified by one of our partner-ecolabels, and all have a 
calculated carbon footprint, bookdifferent.com is able to supply the market 
with our green data to push it to a higher level. 

 
2. What are the specific aspects that show that it is innovative and 

leading when it comes to sustainable tourism/ travel and to what 
extent is behavioural change brought about for guests, employees, 
suppliers, partners and the destination? 

 
For us, being innovative means moving with the demands of the market, 
analysing the market’s gaps and finding solutions to fill these. Over the past 
seven years, bookdifferent.com has gained experience on the B2C side, 
mainly presenting itself as an online hotel booking platform for sustainable 
accommodations. However, we are now moving over to the B2B side of the 
industry with the tools we developed – tour operator tools, sustainable 
business travel, and hotelier tools. During the last year, we have evolved to a 
green data-company to help stakeholders in the sector become more 
sustainable by creating insight into their supply chain from early stages on. 
Our green data consists of over 14,000 certified hotels and more than 2 
million hotels with a calculated carbon footprint. The staygreencheck, which 
all certified properties receive, de-mystifies the world of certification by 
rating the accommodations on the four pillars of sustainability – 
management, fair & local, culture-friendly and nature & environment.  



 

 
 

Furthermore, we noticed the gap between certified and non-certified hotels. 
Oftentimes, smaller sustainable hotels do not see the value in being certified 
yet. That is why we started to think of new ways to combat this and find more 
tangible elements to rate sustainability of hotels, thus aiming to close this 
gap. We have recently started working together with the NGO Clean the 
World to offer customers plastic-free travel options. Upon signing the 
International Tourism Plastic Pledge, we realized that plastic waste in the 
tourism industry is a huge issue and we want to supply consumers with ways 
to travel relatively plastic-free.  

 
Over the years, we also observed a behavioural gap in travellers, meaning 
that most have the intention to travel more sustainably but choose another 
option due to convenience and a number of other factors. We believe that 
we can bring this change by supplying travel companies with our green data 
and offering new ways to travel responsibly, like we do with our plastic-free 
travel.  

 
3. How does this initiative form part of your broader sustainability policy? 

Can you mention other successful examples of sustainability initiatives 
that have since been deployed within that policy? Have you been 
previously independently recognized for your sustainability 
performance (e.g. Travelife or other). 

 
bookdifferent.com’s intrinsic goal is to create a more sustainable travel 
sector. We do this by offering travellers the most sustainable 
accommodations and pushing forward the transition on the B2B side.  
In 2018, we won the Sustainable Travel Award and just recently we have been 
awarded as “World’s Leading Online Travel Agency for Responsible Tourism” 
by the World Travel Awards. 
 
 



 

 
4. Why do you think this entry deserves the Sustainable Travel Award 

2020? 
 
We think bookdifferent.com deserves the Sustainable Travel Award 2020 
because we are always evolving and introducing new ways to accelerate 
the transition towards a more sustainable tourism sector.  
We are able to recognize the needs of the travel industry which is why we 
shifted strategies to create more impact and moving towards the B2B side, 
supplying travel companies with our green data.  
Through our cooperation with the GSTC and doing the benchmark on the 
staygreencheck, we supply the market with better understanding of 
certification.   
We believe we are a force for good in the global travel industry, and we bring 
proof that sustainability can be an economic driver for businesses around 
the world. 

 


